Karen Marley
585.266.4818 | kmarley38@outlook.com | www.kmwordsmith.com | Arvada, CO

PROFESSIONAL PROFILE
Multi-skilled, agile career content writer who can style flex to capture specific messaging for B2B and B2C audiences and move
seamlessly between communication pathways. Adept at creating long- and short-form content across channels, combining a
journalistic aptitude for research, critical thinking, interviewing, and reporting with a writer’'s understanding of strategy,
audiences, storytelling, and marketing.

Natural Markets: Environment & Sustainability | Technology | Construction & Shelter | Travel & Destinations |
Agriculture | Health & Wellness

AREAS OF EXPERTISE
COPYWRITING SKILLS MARKETING/MEDIA SKILLS BUSINESS SKILLS

e Interviewing Corporate Communications Project Management

Editing Brand Marketing Data Analysis & Reporting
Creative Writing & Storytelling e Content Strategy Critical Thinking

Newsletters, Blogs & Profiles e News, Press Releases & PR Trend Monitoring & Adaption
Success Stories SEO & AEO Cross-Functional Collaboration

RELEVANT PROFESSIONAL HISTORY

Monarch, Copywriter [2022-2025]
Lead in-house copywriter in a highly collaborative, resourceful and adaptable environment as a member of a small, high-
performance marketing team. Specialized in corporate communications, editorial, SEO, digital content marketing and lead
generation. Valued for creativity, strategic storytelling, and strong attention to detail.

e Cultivated and refined brand voice, integrated executive messaging priorities into all channels of content marketing and
communications for stakeholders.
Planned, wrote, and managed newsletter campaigns, including editorial calendar.
Wrote, edited, and reviewed web pages and social media posts for messaging and syntax accuracy.
Developed and composed engaging content and story-based communications — blogs, news stories, profiles, success
stories, emails — that strengthened stakeholder relationships and drove lead generation.
e Monitored content performance and engagement, analyzing for continuous process improvement.
e Improved site health, keyword and SERP rankings through SEO management and strategy.

KMwordsmith, Freelance Business Copywriter [2008-present]

Worked with a wide range of B2B and B2C clients and agencies.
e Authored/ghostwrote numerous articles and webpages for medical clinicians and the healthcare industry.
e Created award-based PR campaign for a client that drove significant new business.
o Delivered successful results with one-off channels — awards, video scripts, and speeches.

Active Interest Media Marketing, Content Writer [2019-2022/2025-present]

Project-based contract writer for blogs, advertorials, pillar pages, and SEO content for shelter clients.
e Interview content experts for focused, educational long- and short-copy blog posts and advertorials.
e Integrate SEO strategies, including LLM, into blog posts.
o Client-requested writer for multi-year projects.

Paychex, Content Writer [2015-2022]

Go-to writer for SEO articles, app integration guides and website location project for HR industry leader.
e Interviewed content experts and worked with cross-departmental team members.
o Upheld strict SEO guidelines and followed complex briefs.

Regular Contributor: SUCCESS, Community Health Magazine, Artisan Home, Log & Timber Home Living, DesignNY
EDUCATION

State University of New York, College of Environmental Science and Forestry
Master of Science, Environmental Science

University of California at Irvine, Bachelor of Arts, Political Science
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